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Item 7.01. Regulation FD Disclosure.

XpresSpa Group, Inc. has prepared an investor presentation to be used in connection with general corporate presentations, a copy which is attached to this
Current Report on Form 8-K as Exhibit 99.1.

In accordance with General Instruction B.2 on Form 8-K, the information set forth in this Item 7.01 and the investor presentation attached to this report as
Exhibit 99.1 is “furnished” and shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise
subject to the liabilities of that Section, nor shall such information be deemed incorporated by reference in any filing under the Securities Exchange Act of
1934, as amended, or the Securities Act of 1933, as amended.

Item 9.01 Financial Statements and Exhibits

(d Exhibits.

99.1 Investor Presentation




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

XPRESSPA GROUP, INC.
Date: March 12, 2018 By: /s/ Andrew D. Perlman

Name: Andrew D. Perlman
Title: Chief Executive Officer




Exhibit 99.1

ApresSpa Group

INVESTOR PRESENTATION MNASDAGQ: XSPA
30" Annual ROTH Conference




Disclaimers

Thiis presentation inchudes foreard-looking statements, which may be identified by words such
a5 "baliones,” “epects,” “anticpates,” “estimates,” “projects.” “intends,” "should,” “seeks,”
“future,” “continue,” or tha negative of such terms, or other comparable tarminclogy. Forward-
looking statermants relsting 1 expectations aboutfutune resuls or eventsars based upan
information availableto Xpresipa Groupasof tedsy sdate, and are notguarantess of thafuture
performance of the company, snd aousl results mayvary meterially from the resuls and
expectations discussed, Additionsl information concerring these snd other risksis containedin
XKpresSpa Group's most recently filed Annual Reparton Fern 10-K, Quarterly Reparton Fam 10-
Q, recent Cument ReportsonForm 8-K and other 2EC filings. All subsequentwritten and oral
forward-looking statemants concerning Xprastpa Group, or other mattersand attributable to
Xprasipa Group orany persen acting on i behalf are expressly qualified in thair amtirety by the
cautionany sEements above Npresipa Group doesnotundertake any obligation to publidy
update any of these forward-looking matements 1o reflecteventsor croumseances that may anse
wfrer the dete hareaf.

XpresSpa Group

Xprestpa Group the Xprestpa Group loge, and other Xpresipa Grouptrademarks, service mans,
and designsare reglmered or unragisaned trademarks of Xpresipa Grouplng and issubsidiarias
inthe United States sndin foregn countries. This presertation comainitradenames,
trademarks and s&rvice marks of other companies All suchtrade names, trade marksand service
marks of other companies are propertyoftheir respective owners. XpresSpa Group Inc doas not
intend itsuse or display of othar parties’ trade namaes, trademarks andservicemarkstoimply a
ralatiorshipwith, or andosemant or sponsorship of or by, such other parties

Xprestpa uses GAAP and non-GAAP measuremants to assassthe trendsin isbusiness. lwems
Xprestpa reviewsonan ongeing basis arerevenues, Comp Stone Sales|which it defines assales
fram storesepenad longer thana year compared to the same peniod salesof those soresa
year age, store comribution mangirs, and number of trarsactions (which is 8 way Tom sasure
traffic in spas). Inaddition, XpresSpa monitors stores’ parfarmance compared to its model
store metricsto énsure that itis consstenty opening spasthat have the same orsimiar retum
dynamics as historical

stores Xpresipa beliewes the trends exhibited by it business ane strong and substantiate its
continued imestment in additional locations andinfrasrucun

PFleasenctethat Xpresipa Group’s consolidemed Statement of Opemtions indudes
XpresSpa resus from Decamiber 23, 2016 onwards. During the full year of 2016, Xpresipa
generated 343 4million of revenue




XpresSpa Group

Wellness On The Go

We are the leaderin fast-spa services,
providing premier wellness solutions
in 30 minutes or less.

Dedicated to keeping people looking and
feeling their best on the go.

Our cutting-edge services and products are
designed to move with you.

We are XpresSpa Group




XpresSpa Group

Investment Considerations

Large and Growing wellness marketplace supported by favorable demographics
and spending trends

Dominant Branded position in growing category
s Transition to Pure Play Health and Wellness company nearly complete

¢ Partnerships with health and experience economy leaders Elevating Awareness

Vast Expansion Potential in both airport and off-airport locations

Approaching Inflection Point to Adjusted EBITDA Profitability
e Attractive Unit Economics with compelling ROI
¢ Technology-based process improvements expanding operating leverage

e Existing net operating loss carryforwards




The
Experience

Economy &
Wellness
Industry

XpresSpa Group

* The global wellness industryis a
$3.7 trillion market.

* Millennials Spend Nearly 25% of
Disposable Income on Health and
Wellness. ?

¢ Consumer Spending patterns are
shifting to experience-based

spending. 72% of millennials would
rather spend money on experiences
than on material goods.?

* Nearly 1 million XpresSpa
customersin 2017

» XpresSpa services are "not-
Amazonable”

1 oo Weines sttute 2006 B uRprices Wired 1047  Forbes. AT




XpresSpa Group

In 2018, air travel is

projectedto grow by 6%.:

Average wait timeis 137

minutes.:




XpresSpa Group

Increased travelers, security and wait times
have driven innovation and growth in airportretail

Travelersat large hub airports typically spend
~137 minutes inthe airport after going through security.

* Mearly 20% of flights were delayed in 2017.2

Premium concepts like XpresSpa aresuited for
typical traveler demographic

» Frequent fliers {18% of travelers) have a HHI > $100,000.5

* 70% of purchases occur on impulse because
these affluent customers are bored, rushed, and stressed

Airport infrastructure spending is increasing

* 51.2-1.5 trillion is expected to be spent on global airport
infrastructuredevelopment up to 2030.2

*Aviation Pros, 2017 g 20 * Airport YWorkd Mageazi b ‘airportReverueNews  #npw maorker Research & Micro Morker Mmoniter




XpresSpa Group

We offer

busy people a
moment

to relax

and renew

on the go




XpresSpa Group

Xpressp 2 Over 50%

market share
in the U.S.

The leading

a i r p 0 rt S p a * Perfected the fast-spa format
* Win approximately 80% of RFPs we

CO m pa ny i n participate in
| th e W 0 rl d + 57 locations in 23 airports globally




XpresSpa Group

Dominant Market
Share Position

. BE RELAX! TERMINAL GETAWAY: MASSAGEBAR!

37 32

TOTAL DOMESTIC TOTAL DOMESTIC TOTAL DOMESTIC TOTAL DOMESTIC
STORES STORES STORES STORES STORES STORES STORES STORES

ibased on company websites as of 3/8 18




e, d
fvaston

par plugs

xPresSpa-
antibacterial towelette
Effective at Killlng Germ




Strong
Unit Level
Economics

80% Service Revenue
20% Retail Revenue

AVERAGEBOX SIZE 1,225
AUV /SALES $985,615
SALES PER SQ. FT. $786
STORE PROFIT /EBITDA 19.6%
2018 PROJECTED AVERAGE $400,000
INVESTMENT COST PER NEW
LOCATION
PAYBACK PERIOD 2.1years

CASH-ON-CASH RETURN 48%




= S =

57 locations in 23 airports gloBall
including our first off-airport location at i
World Trade Center Vorld Trade Center




JFK Terminal 8




Managemeht
/

XpresSpa Group

2017
Accomplishments

* Opened Net 9 Locations
* Same store sales growth

¢ Recruited top talent for corporate and
field teams

¢ Improved technology in stores
¢ Major rebrand completed

¢ Introduced retail partnerships with
Dermalogica and Essie

s Created innovate partnership for XpresSpa
branded product with Capelli

15




XpresSpa Group

Established Airport |
Presence

Minneapols
Salt Lake City
Over 10 new Chicago
locations already Y Pittsburgh
scheduled to
openin 2018
New York
57 locations
Philadelphia

globally '

San Francisco

Raleigh
Los Angeles Charkotne
Atlanta
Santa Ana —_— XpresSpa Alrpur.t
Market Opportunity
Las Viegas _ A Miami 1= tier airports: 170
Dallas Houston 2m, tiE'r airports: 100

Phoani Int’l airports: 170-200

16

*gu bject 1o NewYork State appraval of Franchise Disdosure Document




XpresSpa Group

ApresRecover

Brand Extension

XpresRecover launched first
location in first half of 2018.

Featuring:
e cryotherapy
» compressiontherapy

salt chambers
healthy grab & go

17




Additional Growth
Opportunities

XpresSpa Franchise
- Franchise disclosure documents approved
January 2018

- Built pipeline of 800 interested
franchisees since XpresSpa inception

- Marketing to potential partners at airport
conferences

- Initial focus: tier 2 airports

Off-Airport

- Major property/mall owners courting

EXPERIENCE retailers

- XpresSpa in high demand
- First location: WTC “Oculus”

- Carefully evaluating opportunity




Leveraging and
scaling XpresSpa
to build a
preeminent

pure play health
and wellness
services company.

Lpased on 1.3 miliion srarer of common mmumanwmqpqdnﬂmlmim

XpresSpa Group

A0l A Fixed Stores, Culture

+ Team in place
* Branded focus on Health and Wellness
+ New POS

| 2013 Efficiency and Growth

* POS and CRM technology / Airport traffic analysis

* Leverage unique airport EXPERIENCE offering with partners
= Launch Franchising

* New XpresSpa openings, including XpresRecover

vl Acceleration

+ Extensions of Health and Wellness branding
+ [nternational partnership
* New XpresSpa openings

m Dominance
* Potential M&A

+ Expand globally
* Become dominant player in on-the-go wellness experience

19
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Team in Place to Execute Growth
Strategy

ANDREW PERLMAMN
CEO & Director XpresSpaGroup

Formar CEQ of FORM Heldings

Farmer Head of Digital Classe Media
Former Vice President of GlobalDigital
Business Development, EMI Music
GeorgeWashington University, B4,

ED JANKOWSK]
President of XpresSpa

Former VicePresdent, Luxottica

Former Senior Vice President, Godiva
Former Chief Operating Officer, Safilo Group
Former President, World Duty Free Group
Former ViceFresdent, Liz Claiborne

ANASTASIA NYRKOVSKAYA
CPA, CFO & Treasurer

FormerVice President and Assstam Global
Controller, NBC Universal Medig, LLC
Farmer Auditor, KPMG LLP

Moscow State Unaversity of Fublishing and
Printing &rts

XpresSpa Group

KERRY DUCHI
Visual, Merchandising and
Marketing Manager

Farmer Retad Merchandising 5 Analtics
Manager, Godiva

Fermer Merchandise Planner, CalvinElein Jeans
Farmer Merchandiser, Polo Ralph Lauren
Northwood University, BA

IGA WYRZYKOWSKI
Construction Preoject Manager

Former Project Architect, Gensler

Former Project Manager for Drybar,

Heitler Howstown Architects

Wentworth Institute of Technology, B54 & M.Arch

ANGELIA YAUN

Senior Director of Spas
XpresSpa, North America

Former Senior Dirsctor of Suores, Lunottics Ly

Former Regional Direcor, Godiva
Former Regional Manager SafilofSolstice
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Capitalization
Table'

XpresSpa Group

FULLY DILUTED SHARES 38,324,415
COMMON STOCK 26,540,689
PREFERRED STOCK (AS CONVERTED BASIS AT$6.00 PER SHARE) 3,364,429
WARRANTS OUTSTANDING® $5.00 STRIKE, EXPIRE APRIL 2021 50,000

$3.00 STRIKE, EXPIRE MAY 2020 537,500

$3.00 STRIKE, EXPIRE OCTOBER 2021 2,500,000
EMPLOYEE INCENTIVE PLAN OUTSTANDING 5,331,797

1520 million face value, matures Decermber 2023, payable at maturity in eithercazh or stock at then-current market price 2 l

* a5 of Seprember 15,2017 *Warrans comertible into 343,377 shares of common stock with a strike price of 517 60 expired on July 19, 2017




Opportunity

e Growth of wellness market
e Powerful brand

e Store operating model

e Expansion of existing model

e Extensive ways to leverage the brand experience
to partner and expand

22




XpresSpe

780 3rd Avenue, 12thFloor New
York, NY 10017

212-309-7549
IR@XpresSpaGroup.com




