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About XpresSpa Group




The Health &
Wellness
Industry

Consumer spending
patterns are shifting
in our favor

$4.2 Trillion Global Health & Wellness
industry

$120 Billion Spa economy is growing due
to strong unit level economics and rising
consumer interest in Health & Wellness

150,000 Spas globally employing
2.6 Million people

Today'’s traveler prioritizes quality, curation
and experience

Millenials spend nearly 25% of their
disposable income on Health & Wellness

23% of travelers are Frequent Fliers who
have household incomes over $100,000
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Airport spas shut down in March
2020 due to being deemea
non-essential use

Chairman Bruce Bernstein comes up
with the idea of convert their spa
locations into COVID-19 testing sites.
Bring in Medical Director and other
experts to create plan.

First COIVD Testing center opens
in JFK Terminal 4 by end of June.
Newark Liberty International and
Boston Logan International
XpresCheck locations follow.
Active pipeline of potential other
US airports in major gateway cities.

Offering COVID PCR and Blood
Antibody tests - outside labs (2-3
days)

Oftfering rapid molecular COIVD
test (Abbott ID NOW) - on-site lab
(under 15 minutes)
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30 Large Hubs
- 663M enplanements total in 2019

Market - average 22M enplanements annually
Opportunity

- average 30,000 employees

30 Medium Hubs
- 150M enplanements total in 2019

- average 5M enplanements annually
- average 15,000 employees
XpresSpa already has a presence in

21 large hub US airports and 4 medium hub
US airports




Evolving
Environment

No national policy. Left to each state.
(Lobbying Fed for funding and regulation)

Airbridges

Health Apps

Evolving testing technologies
Airlines leading the charge

XpresCheck expanding services



Leadership Team

CEO, Joe Coffee Company
Doug Satzman’ CEOQO, Le Pain Quotidien

. . . SVP, Starbucks Coffee - EMEA
Chlef Executive OffICGI‘VP, Starbucks Coffee - U.S. License Stores

(Airports, Lodging, Universities, Healthcare, Offices)

VP, People Operations, Soul Cycle

. SVP, Human Resources, Le Pain Quotidien
Scott Milford, Chief Human Resources Officer, Town Sports,

Chief People Officer  Interational

VP, Partner Resources, Starbucks Coffee
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Iga Wyrzykowski,
Director of Store Design
and Construction

Tesh Ramsarup,

Director of Operations
Services

Omar Haynes,
Director of Finance,
Analytics, and Treasury

19



Investor Considerations
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This presentation includes forward-looking statements, which may be identified by words such as "believes,” “expects,”
"anticipates,” "“estimates,” “projects,” "intends,” “should,” “seeks,” "future,” "continue,” or the negative of such terms,
or other comparable terminology. Forward-looking statements relating to expectations about future results or events are
based upon information available to XpresSpa Group as of today's date, and are not guarantees of the future performance
of the company, and actual results may vary materially from the results and expectations discussed. Additional information
concerning these and other risks is contained in XpresSpa Group’s most recently filed Annual Report on Form 10-K,
Quarterly Report on Form 10-Q, recent Current Reports on Form 8-K and other SEC filings. All subsequent written and
oral forward-looking statements concerning XpresSpa Group, or other matters and attributable to XpresSpa Group or any
person acting on its behalf are expressly qualified in their entirety by the cautionary statements above. XpresSpa Group
does not undertake any obligation to publicly update any of these forward-looking statements to reflect events or

circumstances that may arise after the date hereof.

XpresSpa Group, the XpresSpa Group logo, and other XpresSpa Group trademarks, service marks, and designs are
registered or unregistered trademarks of XpresSpa Group Inc. and its subsidiaries in the United States and in foreign
countries. This presentation contains trade names, trademarks and service marks of other companies. All such trade
names, trademarks and service marks of other companies are property of their respective owners.

XpresSpa uses GAAP and non-GAAP measurements to assess the trends in its business. Items XpresSpa reviews on an
ongoing basis are revenues, comparable store sales (which it defines as sales from stores opened longer than a year
compared to the same period sales of those stores a year ago), store contribution margins, and number of transactions
(which is a way to measure traffic in spas). In addition, XpresSpa monitors stores’ performance compared to its model
store metrics to ensure that it is consistently opening spas that have the same or similar return dynamics as historical
stores. XpresSpa believes the trends exhibited by its business are strong and substantiate its continued investment in

additional locations and infrastructure.
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