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SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 8-K

Current Report

Pursuant to Section 13 or 15(d) of the

Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): March 12, 2018


XPRESSPA GROUP, INC.

(formerly known as FORM Holdings Corp.)

(Exact Name of Registrant as Specified in its Charter)


	Delaware
	001-34785
	20-4988129

	(State or other jurisdiction
	(Commission
	(I.R.S. Employer

	of incorporation)
	File Number)
	Identification No.)

	
	780 Third Avenue, 12th Floor, New York, NY 10017
	

	
	(Address of Principal Executive Offices and Zip Code)
	

	
	Registrant’s telephone number, including area code: (646) 525-4319
	



Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company  ☐

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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Item 7.01.	Regulation FD Disclosure.

XpresSpa Group, Inc. has prepared an investor presentation to be used in connection with general corporate presentations, a copy which is attached to this Current Report on Form 8-K as Exhibit 99.1.

In accordance with General Instruction B.2 on Form 8-K, the information set forth in this Item 7.01 and the investor presentation attached to this report as Exhibit 99.1 is “furnished” and shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that Section, nor shall such information be deemed incorporated by reference in any filing under the Securities Exchange Act of 1934, as amended, or the Securities Act of 1933, as amended.

Item 9.01	Financial Statements and Exhibits

(d) Exhibits.

99.1	Investor Presentation
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

	
	XPRESSPA GROUP, INC.

	Date: March 12, 2018
	By:   /s/ Andrew D. Perlman

	
	
	Name:  Andrew D. Perlman

	
	
	Title:   Chief Executive Officer
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presSpa Group

INVESTOR PRESENTATION NASDAQ: XSPA
30" Annual ROTH Conference
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XpresSpa Group

Wellness On The Go

We are the leader in fast-spa services,
providing premier wellness solutions
in 30 minutes or less.

Dedicated to keeping people looking and
feeling their best on the go.

Our cutting-edge services and products are
designed to move with you.

We are XpresSpa Group
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XpresSpaGroup

Investment Considerations

« Large and Growing wellness marketplace supported by favorable demographics
and spending trends

« Dominant Branded position in growing category
o Transition to Pure Play Health and Wellness company nearly complete
o Partnerships with health and experience economy leaders Elevating Awareness

« Vast Expansion Potential in both airport and off-airport locations

« Approaching Inflection Point to Adjusted EBITDA Profitability
* Attractive Unit Economics with compelling ROI
« Technology-based process improvements expanding operating leverage
« Existing net operating loss carryforwards
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XpresSpaGroup

« The global wellness industry isa
$3.7trillion market. *

* Millennials Spend Nearly 25% of
Disposable Income on Health and
Wellness.?

* Consumer Spending patterns are
shifting to experience-based

spending. 72% of millennials would
rather spend money on experiences
than on material goods.*

* Nearly 1 million XpresSpa
customersin 2017

* XpresSpa services are "not-
Amazonable”
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XpresSpa Group

In 2018, air travel is

projectedto grow by 6%.:

Average wait time is 137

minutes.:
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XpresSpa Group

Increased travelers, security and ws

have driven innovation and growthin airportretail

Travelersatlarge hubairports typically spend
~137 minutes in the airport after going through securiy.

« Nearly 20% of flights were delayed in 2017.2

Premium concepts like XpresSpa are suited for
typical traveler demographic

« Frequentilers (18%of travelers) have  HHI > $100,000.5

« 70% of purchases occur on impulse because:
these affluent customersare bored, rushed, and stressed.*

Airport infrastructure spending is increasing

*$1.2-15 trillionis expected tobe spent onglobal airport
infrastructuredevelopment upto 2030.8

Adatenprtorr TS 1017 | *Adporerin irporeReverueNews  fw Morkar Resaorh & Wiz arkerworkor
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XpresSpaGroup

We offer

busy people a
moment

to relax

and renew

on the go
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XpresSpa Group

Over 50%
market share
in the U.S.

o Perfected the fast-spa format

* Win approximately 80% of REPs we
participate in

+ 57 locations in 23 airports globally
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Dominant Market
Share Position

XpresSpa Group
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Strong
Unit Level
Economics

80% Service Revenue
20% Retail Revenue

AVERAGEBOXSIZE 1,225
AUV /SALES $985,615
SALESPER SQ. FT. $786
STORE PROFIT/EBITDA 19.6%
2018 PROJECTED AVERAGE $400,000
INVESTMENT COST PER NEW
LOCATION
PAYBACK PERIOD 2.1years

CASH-ON-CASH RETURN 48%
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XpresSpaGroup

2017
Accomplishments
* Opened Net 9 Locations

« Same store sales growth

« Recruited top talent for corporate and
field teams

« Improved technology in stores
« Major rebrand completed

« Introduced retail partnerships with
Dermalogica and Essie

« Created innovate partnership for XpresSpa
branded product with Capelli

15
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XpresSpaGroup
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XpresSpaGroup

Brand Extension

XpresRecover launched first
location in first half of 2018.

Featuring:

o cryotherapy

« compressiontherapy
» salt chambers

o healthy grab & go

1z

R e .
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Additional Growth
Opportunities

XpresSpa Franchise

Franchise disclosure documents approved
January 2018

- Built pipeline of 800 interested
franchisees since XpresSpa inception

Marketing to potential partners at airport
conferences

Initial focus: tier 2 airports

Off-Airport
Major property/mall owners courting
EXPERIENCE retailers
XpresSpa in high demand
First location: WTC “Oculus”

Carefully evaluating opportunity
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Leveraging and
scaling XpresSpa
to build a
preeminent

pure play health
and wellness
services company.

XpresSpa Group

Fixed Stores, Culture

«Team in place
« Branded focus on Health and Wellness
«New POS

EBEfﬁciency and Growth
'+ POS and CRM technology / Airport traffic analysis

« Leverage unique airport EXPERIENCE offering with partners
« Launch Franchising
« New XpresSpa openings, including XpresRecover

Acceleration

 Extensions of Health and Wellness branding
« International partnership
« New XpresSpa openings

E;Dominance
« Potentlal M&A

« Expand globally
« Become dominant player in on-the-go wellness experience
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Team in Place to Execute Growth

Strategy

ANDREW PERLMAN
CEO & Director XpresSpaGroup

Formar CEO of FORM Holdings
Former Headof Dgial Class e
FormerVicepresiensofGiobs0gtsl
Busines Deveiopmers, EMIMusic
GeorgeWastingionUnversy, 8 A

ED JANKOWSKI
President of XpresSpa

FomenrVice resiten Ltics
Former Senir VicePrasiden, Godva
Forme: ChiefOperatingOffce,SaioGroup
Former residen, WorldOuey FreeGrowp
FormerVicePresdert zCiaborne

ANASTASIA NYRKOVSKAYA
CPA, CFO & Treasurer

FormerVice resitensan Assxare ool
Controller, NEC UniversaiMied, LG
Former Audior, KPUG LLP

Moscow StteUnverstyof Pubishing and
Prntingans

“J

[

XpresSpa Group

KERRY DUCHI
Visual, Merchandising and
Marketing Manager

FormerRetsiMerchandisng & AnoVics
Mansger Godva

FormerMerchandas? areer Cahink|en Jeans
FormerMerchandise, Pio RabhLauren
Northwood Unversy, 8.4

IGA WYRZYKOWSKI.
Construction Project Manager

FormerProjectarchnecy,Gensier
FormerProject Mansge for s,

Heitler Houstoun Archeacts

Wentwenth nstiuteof Technolog, BSA & M Arch

ANGELIA YAUN
Senior Director of Spas
Xpresspa, North America

FormerSeniar DirectorofStores LuatcaLuury

Former RegonsiDirecorGodne
FormerRegionaiManage Safio/Soigice
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o . XpresSpa Group
Capitalization

Table*

FULLY DILUTED SHARES 38,324,415
COMMON STOCK 26,540,689
PREFERRED STOCK (AS CONVERTED BASIS AT$6.00 PER SHARE) 3,364,429
WARRANTS OUTSTANDING® $5.00 STRIKE, EXPIRE APRIL 2021 50,000
$3.00 STRIKE, EXPIRE MAY 2020 537,500
$3.00 STRIKE, EXPIRE OCTOBER 2021 2,500,000
EMPLOYEE INCENTIVE PLAN OUTSTANDING 5,331,797
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Opportunity

¢ Growth of wellness market
¢ Powerful brand

* Store operating model

* Expansion of existing model

* Extensive ways to leverage the brand experience
to partner and expand

22
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XpresSpa Group

780 3rd Avenue, 12th Floor New
York, NY10017

212.308-7549

IR@XpresSpaGroup.com
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